Publix Theatres Corporation, Paramount Building, 


New York, Week of Oct. 24th, 1927. 


SECOND CLASSIFICATION 


ARVEST MONTH 
GOING FAST IN 
SUNNY FLORIDA 


ig Grosses Realized 
Far Before Start 


of Season 
Publix Beauties Aid 


Florida” Girls in 
Letters Home Boost 
Publix Drive 


Down in Florida, where big 
osses depend almost entirely 
on the brief winter tourist 
eason,’? Publix : Entertain- 
nt Harvest Month is register- 

heavily, despite the fact 
it ‘‘the season’’ does not open 
til the latter part of Decem- 


The Publix theatre managers 
Florida opened their pnb- 
ty barrage on October 1, and 
ultaneously, the State of 
rida launched its movement 
extend the tourist season. 
e showmen promptly hitched 
ir Harvest kite onto the sea- 
-extension movement, and 
led along on the top wave of 
state-wide enthusiasm. 


‘ontests were conducted in 
atres in Jacksonville, Miami, 
Petersburg, Palm Beach, 
ytona, Tampa, and Coral 
jles to discover. the twelve 
ttiest Florida bathing girls. 
. quest, of course, brought a 
of extra money into the thea- 
box offices. After the girls 
e selected, they were turned 
r to Jack Partington, who 
duced the stage show ‘‘Flo- 
” whieh opened at New 
fen on October 15, and at 
Paramount a week later. 
ry day, the prize winning 
s wrote home from New 
ren and New York, telling of 


ew York and New Ha- 


pation in ‘‘Harvest. 


Gather Golden 


Grosses 


_____SETS FIELD FAST PACE 


BATTLING THROUGH THE STRETCH! 


They've turned the bend for home and are now whipping mad 
of the Publix Harvest Handicap. Running free and easy 
right, coming fast and under a perfect ride, 
Not more than a lip behind, and on the 
“Come on jocks, boot ’em in,” cry Sam Katz, Dave Chatkin, Sam Dembow, A. 


ly through the stretch towards the wire in the final quarter 
in the front centre of the pack is Second Classification. At the 


First Classification appears practically lapped on the pace-maker’s saddlecloth. 


madly towards the pay-off station and the purse of $2,500 and extra premiums, 


CRABILL AND DE LUXE 
QUT FOR BIG DRIVE 


“Don’t think for a. split- 
second that the Unit Division 
is not going to be right up 
there in the first row when 
the committee begins to hand 
out the prizes for Harvest 
Month,” snapped Ralph Cra- 
bill. “Why we haven’t really 
begun to run and at that we 
showed in the first week in 
some of the districts how fast 
we could cover ground. At 
that we’re well up with the 
pace and the returns so far 
show that we’re going to be 
a hard bunch to beat, 


“At the beginning of the 
drive I told my confreres, 
Schneider and Fitzgibbons, 
that when the final bell had 
rung that the word ‘De Luxe’ 
would be a perfect way of 


expressing the profits of this 
Division. And I still stick to 
that prophecy. There’s two 
more weeks to go and watch 
us dust along from the half- 
way mark.” 


; 


GUESS WE'RE GOING 
SMILES SCHNEIDER 


“Well, well, I guess my 
boys are showing marks to 
shoot at,’ laughed L. E. 
Schneider this week when re- 
turns showed his battalion 
out in front. ‘Yes siree, the 
Central Division has been out 
for blood——and the highest 
grosses——ever since the Har- 
vest Drive got under way and 
from the looks of things 
right now the DeLuxers and 
the Easterners are going to 
be out of luck as far as top- 
ping us is concerned. 

“The Central manpower is 
getting resuits and getting 
them so prolifically that no- 
thing in the world can stop 
us. As individuals, theatres 
and districts as well as a di- 
vision we’re going to. get 
more than a fair share of the 
multitude of prizes. Perfect 
operationand big profits have 
been our aim. since they 
sprung the barrier and if we 
haven't achieved that aim to 
date then I’m a channel 
swimmer.’’ 


extreme outside, Third Classification is just making his bid in the furious stretch duel. 
M. Botsford, Harry Marx and others as they dash 


| few exceptions, are 


WE'LL BREEZE HOME 
SAYS FITZGIBBONS 


“Will we cop? Ask me 
something easy.’’ That’s the 
way J. J. Fitzgibbons feels 
about his Eastern Division. 


“From past experience I 
know that none of our boys 
has ever made a pledge they 
could not fulfill. At the be- 
ginning of this ‘drive they 
pledged themselves to carry 
home the meatiest part of 


the bacon and I know that 
they will come through. That 
they have not been talking 
through their hats is evi- 
denced by the first returns 
which show the Eastern Di- 
vision to be running like a 
weil oiled machine, 

“In fact. from the pace 
we've already cut out I’m 
beginning to feel sorry for 
the contending divisions, 
They may still be with us but 
once we hit the stretch we’ll 
just breeze home.”’ 


“UNIT DIVISION 
"FALLS BEHIND 
| IN FIRST HALF 


jee Clas Hitting 
Hard and Look 


Winner 


| In Battle For Place 

| Third Making Drive in 

| Hottest Event of 
Harvest 


With the end of October in 
Sight and the Harvest Drive 
| drawing to a close, the commit. 
tee is endeavorine to Impress 
}upon every manager the i impor: 
tanee of the fourth weck’s re- 
| turns. Those theatres which 
found tough goine during the 
early weeks have a final oppor- 
tunity to land in the prizes by 
jamming up profits this week as 
it will be the four week period 
figure that determines the win- 
ners, 

Returns for the second week 
indicate a scoop for the Second 
Classification houses, The Unit 
Division or First Classification 
Seems to be lagging a bit and 
just a little behind the great 
records established for the first 
week. The houses in the Sec- 
ond Classification, with very 
hitting 
along in a smashing, consistent 
Style and unless something un- 
foreseen turns up they will 
probably lead the field at tho 
Finish. The First Classification 
boys are working hard to re- 
gain the lead and if their pre- 
dictions come true they will at 
least match the profit. pereent- 
ages of their opponents. 


The Third Classification thea- 


tres, are running aheac of quo- 


tas, and battling for position. 
| The showing in this group is be- 
jing ehecked for standings and 
|the competition is growing into 
one of the hottest events of the 
Har vest drive. 


The most spee- 
jtacular business of the month 
jhas been reeorded to the eredit 
|of some of the Third Classifica- 
‘tion houses, which is something 
for the other boys to consider 
when it is understood that the 
Third Classers play three 
and sometimes four pictures a 
| week, 
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PUBLIX HARVEST PROPAGAND. 
ATTRACTS NATION’S ATTE 


fications for ‘‘The Cat and Canary,’’ ‘‘Jesse James’’ or similar 


attractions. Don’t use it for pictures of the wrong type or for| ralled by Publix in its Harvest Month Drive. 
Save it for the right type photoplay hat 


medioere attractions. 


has merit to back up the exploitation. 


MYSTERY EXPLOITATION (BRILLIANT CAMPAIGNS FLASH 
BOOSTS “UNDERWORLD” 


Manager Charles Amos of the Florida Theatre, St. Peters- 
burg, designed the exploitation stunt shown in the accompany- 
ing illustration for exploiting ‘‘Underworld.’’ Those managers 
that have played ‘“‘Underworld’”’ ean use this stunt with modi- 


A FLASHING GOOD STUNT 


One week in advance of play date a spotlight was placed on 
the marquee of a building, opposite the theatre, and adjusted to 


illuminate the front of the building. 
spotlight and a few inches from it, a small metal cut-out of an/ 


arm and hand cast a shadow approximately forty feet in height 


on the building. 


Three days in advance of play date the picture title and) 


dates were placed in the display as shown above. 


FOOTBALL STUNT: 


| 


float. 


You should have some sort of 
iterature to distribute from this 
If you are going to use a 

described 


4 e LPS 4 A RVE ST | broadside, such as_ is 
jearlier in this Manual, as a part 


f 


of “The Big Six’? campaign, the 


ootball game is a dandy place to 


H. D. Grove, manager of the Des | distribute it. This is true, espec- 


Moines Theatre, Des Moines, Iowa, | ially if you include on your broad- | 


found the Harvest Manual the me-|s 


ide the coupon which entitles a 


dium to an effective football tie-up | person who has not seen a movie 
on “Underworld” and Harvest|for a year to attend your theatre. 


Month. At a big football game 
played in Des Moines, Mr. Grove 
distributed five thousand card-| 
board megaphones on which were | 


Here’s a sales argument to use 


in securing permission from foot- 
ball authorities to use the float: 
Say that you will give a pass good 


advertised the current showing of | for a month to— 


“Underworld” and on which Har-| 
vest Month was given plenty: of | 
emphasis. 

The football season as a tie-up 
possibility was pointed out in the| 
Harvest Manual and may  still| 
prove effective in many cities be- | 
fore the end of the drive. You) 
may still arrange for a Harvest | 
Month float to be driven around | 9 
a football field during halves. 


This float should be decorated | 3. 


with corn shucks, pumpkins, ete, 
and also, if possible, with large 


£, 


The most popular football 
player on the home team, Bal- 
lots can be distributed from the 
float and the erowd invited to 
vote for the player, ballots to be 
turned in ’tween halves, so that 
an immediate announcement of 
the winner can be made right 
after the game. 

. The home town player making 
the first touchdown. 

The home town player making 
the longest run, ete. 

Try to secure the truck for your 


cut-outs of the stars who will play | float free of charge by tying-up 
in your Harvest Month pictures. with some new model, 


Directly in front of the 


HARVEST NEWS TO Mi 


Probably never before in the annals of theatre history ha 
gleaned as much favorable publicity and exploitation as that whi h 
Each day brings w. 
clippings and photos showing how the seeds of publicity have be 
|tilely that thousands and thousands of the theatregoing public hay. 


|nity of their lives to get the maximum of entertainment for the mi 


|The attractive programs for the various Publix theatres during bs 
have been brought out in eye-compelling manner. In practically eve 


vest Month dominates the amusement pages of the local papers am 
|cases has been good for space on the news pages. 


} 


Tkeatres, the. 


re eo ig jee ry bh q J 4 H ‘ 
On Page 4 of this issue may be found some live-wire examples of ads 


stunts. So many are the exhibits that have literally been showered on Lem 
possible to list them all. Some of the outstanding stunts are pointed out in othe 


ever, they are all good and illustrate graphically why Harvest Month during t 
is showing such splendid results. 


That Publix Harvest Month is a m 
the second week of the contest, ace 


any sided opportunity for showmen, W. sé 


ording to Committee Chairman Dave Chat 
‘In examining box office statements t 


on » newspaper ads and publieity and th . 
porting activity, I find that Publix Harvest Month is furnishing many theatr ’ 


chance to tell their publie all about the Publix organization of which their the 
Ds Ssallh of ; 5 ‘ gia : ‘ 
are ‘selling’ Publix as insurance to the publie that because of this vast orgar 


at every performance is bound to be the rule. Showmen who are doing ‘this, 


the correct line. Their chances for prizes and enla rged grosses are greate 
unofficially extend ‘Publix Harvester Month’ to an all-year proposition 
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| Yeuiibnow What Harvest Month Will Do For You! What Are You Doing For Harvest Month? 


“Leave no stone unturned to make Harvest 
Month the biggest success in the history of Publix.” 


PUBLIX HARVESTER 


Published by and for the Press Representatives and Managers of 


PUBLIX THEATRES CORPORATION 
SAM KATZ, President 
.. M. Botsrorp, Dr. Advertising Joun E. McInerney, Editor 
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Movie 


Here 8 The Last Quarter! 


you blown the horn of plenty for many bales of kale? 

you bringing home the sheaves of records? 

re you plowing plenty profits? 

hen the frost is on the pumpkin are your balconies still full? 
aN 


| 


The Last Quarter 


hree weeks down and only one to go! 

ou’ve worked hard—-win. or lose! 

ou’ve been on your toes! 

ou’ve got the ‘‘wow”’ spirit! 

_So—with this last quarter-in hand—keep that spirit, keep 
at energy, keep that inventiveness that’s been manifested 
L ’s finish up the year in a whirli 


ng blaze of glory ! 
THE COMMITTER. 


knows what he’s talking about. | 


READ AND REAP 


Clara Bow and Elinor Glyn 
started the world off on a quest 
for “‘IT’’—but it took Publix 
Entertainment Harvest Month| 
to make the entire personnel of | 
each Publix Theatre join the 
chase. ‘‘It,’’ however, in the| 
sonnel is some particular prize 
offered during Harvest Month. 

“*T’ve got ‘It’!’’ confidently 
declared Manager Guy Kene- 
mer, of the Florida theatre in 
Jacksonville. He was talking 
about the prize offered by Es- 
ther Ralston. 


BARRY BURKE | 


If confidence means anything 
Barry Murke, of Colorado, will) 
have his distriet cutting in the 
juiey Harvest Month melon. 
‘We're up with the pace, run-| 
ning smoothly on dry footing 
and at the furlone pole expect 
to start a rush that will surely 
puteus in the money.’’ That’s 
his message and one can’t doubt 
that his district will be up in| 
the front somewheres. 


JOHN FRIEDL 


‘Our Texas Rangers are driy- 


ing fast and will accelerate 
their speed the further they go. 
We're running strong now and 
are fully confident of gathering 
the golden grosses. Every man- 
ager is working hard to put 
Harvest over the top and pres- 
ent indications point to a vic- 
tory for this sector.’? John 
Friedl seems more than opti- 
mistie from the foregoing mes- 
sage and figures at the end of 
the first two weeks show that he 


PROFIT PREMIUMS FOR 
HAPPY HARVESTERS WHO 
GATHER GOLDEN GROSSES 


1ST CLASSIFICATION 


IYER Prime geese oh are Oe el Oh RS oie $600.00 
MACONG Priee wy ee lie ww shota A he ote ate we Eat 250.00 
2ND CLASSIFICATION 
DAE GEAR Sal C7 WR aN aa MU sh as oT IN, SA AGAR AIR sR RCS GAR a $300.00 
POCONG PIKE oi. Wee is) ese RR MEK Sib oe tele a OR Gk 200.00 
BOING, BVI 55. Baas oa cle Ne ee eee) ces Bip ieceior's 150.00 
Ogee Pare SN Ok Ro i tis ea PN ee eee NS aud as 100.00 
8RD CLASSIFICATION 
bie ore) Mie of 14 Ra BI ge IR CaaS a RISC ON a aa eGR SOUR Dt A $150.00 
OUI TE O yc. Ue Re aah Tui OS Ae oe ok EM AML 125.00 
1 UDB As Lik fed (tig eager RN eg AROat MLSE SMM UN TANIA EE a de OER 100.00 
POON TGR SP PEZO i tela mer mann baal Simtel | NA US 75.00 
WALCD EPICS! sty Era a eee uke! Cake cit bie okt ek 50.00 
SIREh a PTimec een mar onma hii ret WADI ee ees) tas a 50,00 


DISTRICT MANAGER'S PRIZE 
$250.00 to district manager whose district makes the best 
showing based on the percentage of his houses that exceed 
the expectancy by the largest amount. 
BOOKER’S PRIZE 
$100.00 to the district booker whose district makes the finest 


showing. 

LASKY AWARDS 
Se EOS BS fal Lot ay apr ea AS aS Mn Ue Re I Re Pr $300.00 
Nehekbl ey 0 BUM Eis 1 STR I a a SS I Io MRR BSUS RR Nae Na 200.00 


SPECIAL EXPLOITATION PRIZES 


‘PARAMOUNT STARS 
DURING OCTOBER AND NOVEMBER 


Autographed Bronze Desk Lamp 
Autographed Leather Brief Case 
Silver Cigarette Service 
Autographed Mahogany 12-day Desk Clock 
Wrist Watch 
Gold Fountain Pen 
Gold Pencil 
POICD ATE DUR Cy ieee Complete Hammered Brass Desk Set | 
Adolphe Menjou Set of Studs and Cuff Links 
Chester Conklin Automobile Spotlight 
Bebe Daniels Autographed Gold Watch 


lara, BO waive arora)! one se 
TMI Fanninge cupies  oee M 
George Bancroft 
Esther Ralson..... 
Fred Thompson 
Wallace Beery 


Be MAP Eerie e 6 eRe tise mo Vee eels ble \whiet ete te 


FIRST NATIONAL STARS 


OT eeRI MOORE in i oo eS kiiiaa a is Sica Ma Wrist Watch 
Ken Maynards. lle foe. Rea Er has Lab NOME apiad miata Gy Club Bag 
IVEY PUBL OD peta cie winen ek sa Mee Senin A cds ee Silver Cigarette Box 
SSSR IOV GU enue wus ige R NE Cia eS oe) Humidor 
ACHMED Lh  Syract my aR Sterling Silver Cigarette Case 
NOV MEINE NER  trarut te eum ety ruo wi, N00 aN es ot Signet Ring 
DOMMES HINER Cue ui n  kiet ah ky Mee Onyx Desk Set 
PION SUV ONS ouvety ani he Eka Ghote dsG Leather Wallet and Card Case 


Pair Military Brushes 
Set of Golf Sticks 


PIOMOUNY MACK AM es cil cas Nees ae Golf-Club Bag 
Constance Talmadge). ie oye Silver Photograph Frame 
Charlie Murray.......... Silver Belt Buckle and Watch Chain 
Marry an edon:, wus inoue win Gold Pocket Knife and Chain 
UNITED ARTISTS STARS 

Ma Ty «Malia teeny ener ura hing IG be oi oluib ieee a Silver Service 
LOUIS Wael GON cee nce cue gal tiny uch cendhn | Wrist Watch 
Vilma Banky - y ‘ 

Rona: baibnian TERRE IN Rts, TUR ep NAN eC Walking Stick 


METRO-GOLDWYN-MAYER TROPHY 


Theatre managers competing for the special Jesse 
Lasky cash prizes for best advertising, publicity and ex- 
ploitation campaigns on a Paramount picture and also 
competing for the special prizes offered by Paramount 
First National Metro-Goldwyn-Mayer and United Artists 
should send their campaigns (Three exhibits and three 
prints of all photos) directly to Lem Stewart, Advertising 
Manager, Publix Theatres Corporation, Paramount Build- 
ing, New York City. 
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(NANA 


Bringing in the 
Sheaves of Records 


PUBLIX HARVESTER | 


Publix Theatres Corporation, Paramount Building, New York, Week of Oet. 24th, 1927, 


VoL. I 


(THE “MORTS GOMER Y QAPVERTIGE RR Cunstrnctiog Fearless independent * SUNDA Ova 


% . S PNY ag - 
b ‘ : fey L na ooo 
E | : 0 c TO BER La Minin 
e Publix Harvest Moni}, — 
.. a 
fer . : § 
fer An Exceptional Program of Pictures to 
if presented in atmospheric settings and 
f sentations—combined with KEITH ‘ AUER 
LG VILLE every Monday, Tuesday, W edness 
& : = 
ae ESS . us AT AA pater SES = 
val RAED Ger PUBLIX HARVEST MONTHY 
fe t : fe es ate MEANS Public's Harvest (of g 
q oe — er Entertainment} Month & 
< RALLACE BEERY RAY hi : = 
ia “NOW WERE P aap ; oa. See 
ar a 2 HP SS 

i by Ra PRE tg, Monee = 
4 ESTHER 3 Se eo RA a = 
oy e *~ Ros fe “S84. ae 4 | = 
: schiaue Se 7 1927 | = 
. i ee: POTN Pe ee 
; ‘NK. | MON. | TUES. | WED. | THUR.@ 
5 <— Reginald Denny, in bot = 
; The Cheerful Fraud” | | | “= 
ie with Keith Yaudeville bees Ss 
Ee : ; yy ee ae “Saar 

i f J 4 2 | 6 = 

‘a : an 

sf f George Syduey, in 

§ fp i“Clanseys Kosher Wedding} | 

4 with Keith Vandevile | | 

i Ri: ‘ 

Pf 12 

Bf 

Sa 

1 


FR IT Re TRI ER 


epee eas ee 


arvest Montn ‘ 
OCTOBER , 
| A Festival of 
Great Entertainment! 
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Harvest of Motion Pigtanmal 
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